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Abstract:

ot i dscape,

The advent of digital technology has revolutionized th:e marketlngiJ::es Tgis

providing businesses with new avenues to reach and engage tn81r tafget_ a‘t‘ | marketing,
abstract examines the comparison between traditional marketing and digita

' i ' modern
exploring the advantages and implications of each approach in the context of
business practices.

Through an analysis of industry research, case studies, and expert ‘“S‘ghtlf' tt.hls
study highlights the key differences between traditional marketing and digital marke “,Igé
Traditional marketing refers to conventional marketing methods §1{Ch as prin
advertisements, television commercials, billboards, and direct mail, while c{1g1.tal rnarketlng
encompasses a wide range of online strategies including search engine optimization (S_EO).
social media marketing, content marketing, email marketing, and influencer collaborations.

The analysis reveals that traditional marketing has a broad reach and can effectively
target local audiences.

It is suitable for businesses targeting older demographics or
industries with a slower adoption rate of digital technologies. Traditional marketing also
offers tangible forms of communication, allowing for physical interaction with promotional
materials. However,

it often lacks precise targeting capabilities, has limited measurability,
and can be relatively expensive compared to digital marketing.

On the other hand, digital marketing provides businesses
global audience, target specific demographics,
performance in real-time. It offers cost-

personalized communication, and provides op
Digital marketing enables businesses to lever

platforms and technologies to optimize their marketing efforts, However,

continuous adaptation to evolving digital trends, competition for online visibil
need for expertise in digital tools and analytics, : '

with the ability to reach a
and track and analyze' campaign
effective advertising options, allows for
portunities for interactivity and engagement.
age data-driven insights and leverage various

it requires
ity, and the

» such as building brand awareness through mass [
_ . : media
tampaigns or targeting specific local markets, . i

Understanding the advanta
Marketing is essential for businesses

abstract Serves as a resource for ma
Providing insights into th

ges anq implications of traditional marketing and digital
In crafting effective marketing Strategies. This

rketers, business owners, and decision-makers



ORGANIZATION PROFILE

furnishing high quality services to People by its viable interventions in E

Health,AgriCultur‘eandl.ivelihood/Enlightenmentsectors.ltprovidessubl1mt‘
nrichthewayoflivesofyouth, their families and communities.

ducation

solutionstoe

VISION:

Tobringaboutaphenomenaltransfonnationinthelivesofneedfulindividualsbyhelplngthc

mfl
ndbetteropportunitiestoaidtheir development.

MISSION:

Toimprovethestandardsoﬂivingbyprovidingawindowofopportunitiesandtherebyhelplngp
eopletoattainsocialprotection.

We are elated to inform you that we gained expertise by working on skill-upgrading

initiatives and competitive exam coaching under the guidance of APSSDC, EGMM,
MEPMA, NDLM and Rajiv YuvaKiranalu for the past 12years under our Anjanaas

Educational Institution’s. Under the direction of our APSSDC, we recently finished the
training

Program for 660 students for DSC /Competitive at Paderu Pool Center, Paderu YTC, and

Chintapalli ¥YIC in Visakhapatnam

WeareproudtoannouncethatthetargetotY'I‘C'sprogrammeundertheleadership of
APSSDC received a pass percentage of 67.16 and that our pool center, Paderu, received
an average pass percentage 0f91.66 with tribal youth. Out of these 50 individuals have
been selected for government teaching positions,
Ward Sachivalayam posts.

District.

almost are selected for Gram /

Furthermore, we successfully completed our ITCP, Web developer, PPTT, DDEO,
Assistant Fashion Designer and Etc., batches in our Andhra Pradesh with 92 percent
Pass rate and 78 percent placements/ Self-employment. More over you might have
heard about how our Avanigadda Coaching Institutions are pioneers in AP and
Telangana states for DSC, TET, S, Constable and other competitive examinations.

Had the best training experience in Ms office, Tally, SAP (Systems

Applications and Products in data processing) and other emerging IT
technologies like Azure, My SQL, Data Science, Python, Service Now, Devops,

Tableau, Web Technologies, Full Stack, Cloud Computing, Informatica and



Digital Marketing etc. When it comes to training materials, we'll furnish the students

with well-updated materials, and we offer a top-notch group of knowledgeable
instructors for all of the aforementioned technical trainings,

We provide the valuable certification whichever required the academic and
industrial acceptance. As you are aware now a day’s all IT Companies are recruiting a
greater number of fresher’s as part of their recruitment policy and it’s very difficult for
companies to find the trained fresher’s as per their requirement. Taking this into
consideration “Anjanaas Foundation” is building a bridge between companies and
trained fresher’s. As part of this we are connecting with many numbers of colleges and

organizations so that we will train every student as per the company’s requirement and
place them in different MNCs.

We work with top Companies across India and have been undergone an MOU with all of
them and those companiesagreedtorecruitwhoaretrainedfromourinstituteorourunder-
go’sinstitutionswillbegivenfirstpreferenceintheir recruitment drive, if the students are
up to the mark in the interview, they will be given offer letter with good salary as per
the industry norms.
I hope with your support we will get a good opportunity to interact with your students
and explain them the real scenarios in the IT world and other industries, once they step
out of your college. we will train your students in the technology suitable for them and
prepare them to face the interviews and try to place them in the companies which we
are have been tie up.

We provide training as per our convenience and required projects accepting the
colleges as well as students in preferable mode. Following are the training programs we
can undergo.

1. In _house training : Our trainers will come to your premises and train your
students.

2. Training at our premises: Your students can come to our institute and get
trained at our premises.

3. Online training: Students can attend classes at their convenient place and
trainers will beat their convenient place and classes will be conducted virtually
and every class will be recorded ,and the recordings will be sent to them
immediately and they can use them for their future reference.

Anjanaa’s Foundation the real trend setters with a large network in the state of A.P. in the
field of technical and competitive education along with placement. Its objective is to carry
_ OB with ritual of superiority in the respective field for Tomorrow’s challenges.
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Digital marketing
« Tocreate Brand Awareness

*» Togenerate potential leads through advertising

To Increase engagement amongst the audience related to your domain or business.
Reducing bounce rate on your website.

Market segmentations on basis of your product.
Increasing customer satisfaction and brand loyalty.

Understanding your consumers" needs and connecting with them directly.
Promote your new services or product launches.

Surveys your audience to validate your product and its application in long run

DIGITAL BRANDING
MARKETING

SOCIAL

SEM MEDIA

EMAIL
e WEB MARKETING CONTENT

MARKETING
peveLopment & DESIGN

SEQ A enunucrion

Importance Traditional marketing

Traditional marketing has always been defined by the 4P"s-Product, Price, Place and
Promotion. 4P’s of Traditional marketing: Includes: Product, Price, Place and Promotion
Product: A product is an item that is built or produced to satisfy the needs of a certain group of
people. To develop the right type of product the marketer must do extensive research on the
life cycle of the product that they are creating.

Every product has certain life cycle: growth phase, the maturity phase, and the sales decline
phase.

Customer Touch points - Functionality, Quality, Appearance, Packaging, Brand, Service,
Support, and Warranty.

Price: Price is a very important component of the marketing mix definition. It is also a very
important component of a marketing plan as it determines your firm"s profit and survival.
Customer Touch points - List Price, Discounts, Financing, Leasing Options, and Allowances.
Place: Placement or distribution is a very important part of the product mix definition. You must

position and distribute the product in a place that is accessible to potential buyers. There are
many distribution strategies, including:

o Intensive distribution
0 Exclusive distribution
0 Selective distribution
0 Franchising

Customer Touch points: Locations, Logistics, Channel members, Channel Motivation, Market

uerage, Service Levels, Internet, Mobile.




. Promotion is a very |
: Prov Ty important (omDOﬂen! of mmlpun' as it can boost brand

LY
. ‘Md‘s.ns
. ales promotion

(uﬂomf TOUCh pomh - Adnnl‘ln‘. pUbh( Rel.“oni' MQ’“'Q' Direct SO'QS, s‘bs' Media, and
gudget

Digital marketing:
Digital Marketing is based to understand and manage our clients. It's more than website or
email interaction. It involves managing and harnessing these ,50s of Digital” which are listed
below:

o Digital devices

o Digital platforms

o Digital media

o Digital data

o Digital technology

Digital devices: audiences experience brands as they interact with business websites and
mobile apps typically through a combination of connected devices including smartphones,
tablets, desktop computers, TVs and gaming devices.

Digital platforms: most interactions on these devices are through a browser or apps from the
major platforms or services, that"s Facebook (and Instagram), Google (and YouTube), Twitter
and Linkedin.

Digital media: different paid, owned and earned communications channels for reaching and
engaging audiences including advertising email and messaging, search engines and social
networks.

Digital data: the insight businesses collect about their audience profiles and their interactions
with businesses, which now needs to be protected by law in most countries.

Digital technology: the marketing technology or martech stack that businesses use to create
INteractive experiences from websites and mobile apps to in-store kiosks and email campaigns.
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rlos traditional marketing
s advertisements In newspapers, newsletters, magazines, brochures,

sinted materlal for distribution
proadcast includes radio and television commerclals, as well as spec ialized forms like on

creen movle theatre advertising
pirect mall: Includes fllers, postcards, brochures, letters, catalogues, and other material that i

d malled directly to consumers

and other

printed an

1.|pmarlmln;. Includes requested calling and cold calling of consumers over the phone
- Broadcasl Direct Mall [elemarketing

pigital marketing

search Engine Optimization (SEO): Is the practice of Increasing the number and quality of

visitors to a website by Improving rankings In the algorithmic search engine results. For E.g.:

websites on the first page of Google recelve almost 95% of clicks.

search Engine Marketing: Is the process of gaining website traffic by purchasing ads on search

englines.
pay per Click Advertising (PPC): Here, we bid for advertising space for certain keywords which

are most popular on search engines,

soclal Medla Marketing: It includes Facebook, Twitter,
market product brand to an increasingly large audience.

influencer Marketing: Provides a large and direct platform to use influencers’ reputations to

sell your products by tagged In FB post.
public Relations Content: People are more convinced by others who complement your

products or services rather than by your own advertising.

Instagram, Snapchat, and YouTube to

Emall marketing: Provide updates, exciting news, reminders, etc. to your customers in a matter
of minutes. At the same time, you can use these newsletters as printable, direct mail pieces or

even flyers, Customizable emall Is also use to promote business.
Moblle Marketing: AdWords allows for mobile-specific marketing campaigns, which are likely

to perform noticeably better than more general campaigns.

Brand Journallsm: Brand Journalism involves creating content that your audience finds
interesting, with less aggressive calls-to-action supplementing this content. Generally, the
content Is targeted at your business or brand’s target audience, covering their interests rather

than just your products. Also known (Content Marketing)
Video Marketing: By combining words and Imagery into an intuitive package, video catches the

eye of online users.

Audio Marketing: Audio advertisements on these platforms
products and services but not as fruitful as Video Marketing.
Affillate Marketing: Process of earning a commission by promoting other people’s (or
company's) products, You find a product you like, promote it to others (usually through your

blog), and earn a piece of the profit for each sale that you make.

are an effective way to market your



sing: It involves advertisements that are positioned organically within articles

gnd websites, rather than distractingly in sidebars that pull attention away from the content of

Chat: Marketing is not only about getting people to your site; it is also about ensuring that

e takes place. It's a very helpful medium to clear doubts amongst customer who
purchase P" oduct.

nted/Virtual Reality Marketing: Augmented Reality is as an ideal way of delivering

rsuasive messages to a technological minded audience.

Advantages includes: Personalization, Socialization, Novelty and Accessible.
virtual Reality Marketing is all about immersion-a strong feeling of being physically presentin 2
virtual world.
Frequently Asked Questions (FAQs): It's basically help to get customer into our site and thereby
increase the sale of a product by solving their queries online.
instant Messaging Marketing: People use instant messaging apps such as WhatsApp and
racebook Messenger to post relevant information about product.

Advantages:
The advantages of online marketing over traditional marketing are that online marketing can

save money and help reduce the marketing budget, due to the fact that on the Internet the
transmission of information from the company to the customer of the potential customer is
signiﬁcantly more profitable. For example, an online catalogue can be updated at any time, it
can be sent to a very large number of people, all costing almost nothing, while the classic
method requires printing costs, postage, shipping staff this, plus the very long time to perform
these procedures. The same happens in the case of direct marketing through classic mail, unlike
email, which has minimal costs, where only one employee can perform the task for which a
team was previously required. The email also reduced telephone calls involving large staff and
high costs for companies in service or customer service departments, due to the fact that an
email can be answered in 3 timely manner, unlike a classic letter, with the advantage that the
message remains in the memory of the servers of the email service, thus being useful to both
customers and the company. Some companies also offer online chat support, thus reducing the
cost of fixed or mobile telephony.
Online marketing can save time and reduce the steps of the marketing process, so marketing
materials no longer have to wait 3 long time for printing, they can be uploaded to servers
immediately, becoming accessible all the time for potential customers. In the case of the
company's customer service, they no longer must write letters or call; now, by sending a simple
email this problem is solved much faster.
Practically, internet marketing puts you in touch with the market much faster, guaranteeing
instant access to marketing information: presentation website, catalogues and brochures,
online video presentation spots, etc. thus, the online marketing process is much simpler, more
accurate and more efficient. Adopting digital technologies, online marketing is continuously
available.
_Oﬂline presence of marketing materials is guaranteed by the servers that make up the Internet
:‘:T ;S:LUCUIHE 24 hou-rs a day, 365 days 'a year, and change:s to these materials <?r updates can
e teoa:n so at any time of 'the day. This allows a rr-iuch higher accuracy of the mformation, o)
er can be better informed about the various promotions, price reductions, special
offers and their availability.
l:::‘iir:er:arkgtilng is interactive anc.I offers customers another way to shop. Interactivity is
customerrz::jnt\;] through personahzatlor'\, which leads to the interaction bet\{veen the potential
e company. Customers in modern society want much more information about
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REAL TIME TECHNICAL SKILLS USING BY DIGITAL MARKETING, MS OFFICE AND OTHERS

Digital marketing has become an integral component of modern business strategies, offering
a diverse range of platforms and techniques to connect with target audiences. This abstract
focuses on the real-time technical skills used in digital marketing, highlighting the key
proficiencies required to succeed in this dynamic field.

Through an analysis of industry practices, job market trends, and expert insights, this study
identifies the essential technical skills utilized in digital marketing:

Search Engine Optimization (SEQ): Proficiency in SEO techniques, including keyword
research, on-page optimization, link building, and analytics, enables businesses to improve
their website's visibility in search engine rankings and attract organic traffic.

Pay-Per-Click (PPC) Advertising: Skills in PPC platforms like Google Ads and Bing Ads are
crucial for running effective paid advertising campaigns. This includes keyword selection, ad
creation, bid management, and performance analysis.

Social Media Marketing: Proficiency in social media platforms such as Facebook, Instagram,
Twitter, LinkedIn, and TikTok is essential for developing and implementing social media
strategies, creating engaging content, managing ad campaigns, and analyzing social media
metrics.

Content Marketing: Expertise in content creation and distribution is necessary for engaging
target audiences. This includes writing compelling articles, creating videos, designing
infographics, and utilizing content management systems (CMS5) to publish and promote
content.

Email Marketing Automation: Knowledge of email marketing platforms like Mailchimp or
HubSpot enables businesses to create automated email campaigns, segment their audience,
and measure campaign performance through analytics.

Web Analytics: Proficiency in web analytics tools, such as Google Analytic.s, al.llows.
businesses to track website performance, monitor user behavior, and gain insights into

website traffic sources, conversions, and user engagement.

Conversion Rate Optimization (CRO): Skills in CRO involve understanding user experience
(UX) design principles, conducting A/B testing, and opmg Iandmg pages and
conversion funnels to maximize the conversion rate of Website visitors into customers.



pata Analysis and Reporting; Competence in data analysis using tools like Excel, Google
gheets, or Tableau enables marketers to derive insights from marketing data, create
meaningful reports, and make data-driven decisions.

Marketing Automation: Knowledge of marketing automation platforms such as HubSpot,
Marketo, or Pardot allows businesses to automate repetitive marketing tasks, manage lead
generation and nurturing, and create personalized customer journeys.

Mobile Marketing: Proficiency in mobile marketing strategies, including mobile app
marketing, SMS marketing, and location-based advertising, facilitates effective engagement
with mobile users and optimizes the mobile user experience.

Understanding and acquiring these real-time technical skills are essential for digital
marketers to create effective strategies, implement campaigns, analyze data, and optimize
performance. By staying updated with emerging trends and platforms, marketers can
leverage their technical skills to navigate the ever-evolving digital marketing landscape
successfully.

In conclusion, the real-time technical skills mentioned above are critical for digital marketers
to thrive in the dynamic field of digital marketing. Mastering these skills empowers
marketers to drive targeted traffic, engage audiences, analyze campaign performance, and
optimize marketing strategies. Continuous learning and adaptation to emerging technologies
and platforms are crucial for marketers to stay competitive and achieve optimal results in the
ever-evolving digital marketing landscape.

MS Office skills refer to the proficiency in using the various applications within the Microsoft
Office suite, which includes popular productivity tools such as Word, Excel, PowerPoint,
Outlook, and more. These skills are highly valued in a wide range of professional settings
and are essential for tasks such as document creation, data analysis, presentations,
communication, and organization. Here's a description of key MS Office skills:

Microsoft Word:

Creating and Formatting Documents: Proficiency in creating, editing, and formatting
professional documents, including text formatting, paragraph formatting, headers and

footers, tables, and page layout.
Styles and Templates: Understanding and utilizing styles and templates to ensure

consistency and efficiency in document formatting.
Collaboration and Review: Familiarity with features like track changes, comments, and

collaborating on shared documents with multiple users.
Mail Merge: Knowledge of the mail merge function to personalize and send mass

communications such as letters, envelopes, or labels.

L



Microsoft Excel:

Data E.ntrv and M@pﬂaﬁon: Proficiency in entering and organizing data, using formulas
and functions, sorting and filtering data, and creating basic calculations.

Data Analysis and Visualization: Understanding and utilizing tools such as pivot tables,
charts, and graphs to analyze and present data effectively.

Conditional Formatting: Applying formatting rules based on specific conditions to highlight
Data Validation: Ensuring data accuracy and consistency by applying validation rules and
restrictions to cell entries.

w and Automation: Basic knowledge of creating and running macros to automate
repetitive tasks and enhance productivity.

Microsoft PowerPoint:

Creating and Designing Presentations: Proficiency in creating visually appealing and
engaging slide presentations, including slide layouts, themes, and design elements.

Slide Transitions and Animations: Applying slide transitions and animations to enhance the
delivery and visual appeal of presentations.

Multimedia Integration: Knowledge of incorporating multimedia elements such as images,
videos, and audio into presentations.

Presenter Tools: Familiarity with presenter view, notes, and rehearsing timings to deliver
effective presentations.

Collaboration and Sharing: Understanding how to collaborate with others on presentations
and share them in different formats.

Microsoft Outlook:

Email Management: Proficiency in managing emails, including composing, replying,
forwarding, organizing emails into folders, and using email rules and filters.

Calendar and Scheduling; Utilizing calendar features to schedule appointments, meetings,
and reminders, and coordinating with others.

Contacts and Address Book: Managing and organizing contacts, creating distribution lists,
and utilizing contact management features.

Task and Note Management: Creating and managing tasks and notes for personal
organization and productivity.

Microsoft One Note:

Note-Taking and Organization: Proficiency in capturing and organizing notes, ideas, and
information using different sections, pages, and tags.
Collaboration and Sharing: Understanding how to collaborate with others on shared

notebooks, and sharing and syncing notes across devices.
Multimedia Integration: Incorporating multimedia elements such as images, audio, and



yideo into notes.

Having strong MS Office skills can enhance productivity, improve communication, and
¢acilitate efficent data management and analysis. Continuous learning and exploration of
,dvanced features within each application can further expand one's MS Office proficiency

and productivity

Arithmetic and reasoning are two fundamental components of problem-solving and critical
¢hinking skills. Here's a description of each:

—
Arithmetic refers to the branch of mathematics that deals with numbers, their operations, and
czlculations. It involves the fundamental mathematical operations of addition, subtraction,
multiplication, and division, as well as concepts like fractions, decimals, percentages, and
basic algebraic equations. Proficiency in arithmetic is essential in everyday life for tasks such
2s budgeting, finandial planning, measurement conversions, and basic calculations.

Key aspects of arithmetic include:

Basic Operations: Performing addition, subtraction, multiplication, and division accurately
Number Systems: Understanding and working with different number systems, such as
whole numbers, integers, fractions, decimals, and percentages.

Estimation: Approximating calculations to quickly assess reasonable outcomes or evaluate
the reasonableness of results.

Problem Solving: Applying arithmetic skills to solve real-world problems, analyze data, and
Mental Math: Developing the ability to perform calculations mentally, without relying
heavily on calculators or written methods.

Reasoning;

Reasoning refers to the ability to think logically, analyze information, and draw conclusions
based on evidence, facts, or patterns. It involves the process of making logical connections,
identifying relationships, and drawing inferences or deductions from given information.
Reasoning skills are crucial in problem-solving, decision-making, and critical thinking tasks.

Key aspects of reasoning include:

Logical Thinking: Applying logical principles to evaluate arguments, identify patterns, and
draw conclusions. ’

Deductive Reasoning: Using general principles or rules to draw specifi i

¢ concl
e o pe usions based on
Inductive Reasoning: Making generalizations or predictions based on specific observations or
I patterns.




Critical Thinking: Evaluating information, questioning assumptione vonaldering shspigiive
viewpoints, and forming reasoned judgments.

Analytical Skills: Breaking down complex problems or situatione fnto smallvt LU PO e,
analyzing relationships and dependencies, and identifving solutions

Strong arithmetic skills are essential for accurate calculations, data analvate, and quantitative
reasoning. Reasoning skills complenvent arithmetic by enabling individuals o apply eritieal
thinking and problem-solving strategies to arrive at logical solutions or voncluatons. Ruth
skills are highly valued in various academic, professional, and everyday life conteste, as they
contribute to effective decision-making, problem-solving, and overall cognitive abilitiea
Continuous practice and development in arithmetic and reasoning van enhance problem
solving abilities and provide a foundation for furthet mathematical and logival thinking.

OUTCOME DESCRIPTION ON MANAGERIAL SKILLS

Soft skills refer to 2 set of personal attributes and interpersonal ualities that enable
ndividuals to effectively interact and work with others. Unlike technical or hard skills,

which are job-specific and tangible, soft skills are more general and transferable across
various roles and industries. Here are descriptions of some common soft skills:

Communication: The ability to convey ideas, thoughts, and information clearly and
effectively to others. It involves active listening, speaking articulately, and adapting
commumnication style to suit different audiences and contexts.

Collzboration: The capadty to work cooperatively and harmoniously with others towards a
common goal. Collaboration entails being a team plaver, respecting diverse perspectives, and
contributing to 2 positive and indusive work environment.

Problem-solving: The aptitude to identify, analyze, and find solutions to complex problems,
It involves critical thinking, creativity, and the ability to make informed decisions by
evaluating different options and considering potential consequences.

Adaptability: The flexibility and openness to adjust to new situations, challenges, and
changing work environments. It indudes embradng change, learning new skills, and being
resilient in the face of obstades or unexpected circumstances.

Time Management: The skill of effectively organizing and prioritizing tasks, resources, and
deadlines to optimize productivity. Time management entails setting goals, planning,
delegating when necessary, and efficiently utilizing available time.

Emotional Intelligence: The ability to understand and manage one's emotions and recognize
and empathize with the emotions of others. Emotional intelligence includes selt-awareness,
wif-regulation, social awareness, and relationship management.

Leadership: The capability to inspire and guide others towands achieving a common
dbjective. Leadership involves demonstrating integrity, effective communication, decision-

Conflict Resolution: The proficency in resolving disagreements or conflicts in a constructive



and diplomatic manner, It involves active listening, negotiation, finding common ground,
and seeking win-win solutions,

Networking: The skill of building and nurturing professional relationships to expand
connections and opportunities. Networking includes effective communication, relationship
building, and maintaining a professional presence,

Adaptability: The ability to learn and embrace new technologles, tools, and processes, It

involves h::in‘g open to change, continuously updating skills, and leveraging technology to
enhance efticiency and productivity.

The.se are just a few examples of soft skills that are highly valued in various professional
settings. Developing and honing soft skills can significantly contribute to personal and
professional success, fostering effective collaboration, leadership, and growth

CONCLUSION

The analysis of technical skills used in digital marketing reveals their vital role in the success
of modern marketing strategies. In the dynamic and technology-driven landscape of digital
marketing, proficiency in various technical skills is essential for marketers to effectively
connect with target audiences, drive engagement, and achieve business objectives.

Key findings indicate that technical skills such as search engine optimization (SEO), pay-per-
click (PPC) advertising, social media marketing, content marketing, email marketing
automation, web analytics, conversion rate optimization (CRO), data analysis and reporting,
marketing automation, and mobile marketing are critical for digital marketers.

Proficiency in SEO techniques ensures visibility in search engine rankings, attracting organic
traffic and increasing website visibility. Skills in PPC advertising enable marketers to run
targeted paid campaigns, maximizing the return on investment. Proficiency in social media
marketing allows for effective engagement, content creation, and performance analysis
across various social media platforms. Competence in content marketing facilitates the
creation and distribution of engaging content to connect with audiences and build brand

authority.

Additionally, skills in email marketing automation enable personalized communication,
segmentation, and measurement of campaign performance. Proficiency in web analytics
provides insights into website performance, user behavior, and marketing effectiveness.
Skills in CRO optimize conversion rates and enhance user experience. Competence in data
analysis and reporting allows marketers to derive insights from marketing data and make
data-driven decisions. Knowledge of marketing automation platforms automates repetitive
tasks and streamlines lead generation and nurturing. Proficiency in mobile marketing
strategies helps businesses engage with mobile users effectively and optimize the mobile user

experience.



T

Understanding and acquiring these technical skills are crucial for digital marketers to create
effective strategies, implement campaigns, analyze data, and optimize performance. The
continuous evolution of digital marketing necessitates ongoing learning and adaptation to

emerging trends and technologies.

In conclusion, proficiency in the mentioned technical skills equips digital marketers with the
tools necessary to thrive in the fast-paced and competitive field of digital marketing. By
leveraging these skills, marketers can drive targeted traffic, engage audiences, analyze
campaign performance, and optimize marketing strategies. The acquisition and mastery of
these technical skills contribute to the success of digital marketing initiatives and enable
businesses to stay ahead in the digital landscape MS Office skills encompass the ability to
effectively utilize applications such as Word, Excel, PowerPoint, Outlook, and OneNote,
enabling efficient document creation, data analysis, presentations, communication, and
organization.

Soft skills, including communication skills, are essential for effective interpersonal
interactions, collaboration, and building relationships. These skills encompass verbal and
written communication, active listening, empathy, teamwork, and problem-solving,
enhancing overall productivity and fostering positive work environments.

Arithmetic skills are foundational in performing accurate calculations, analyzing data, and
making informed decisions. Proficiency in arithmetic is necessary for tasks involving
numerical operations, financial management, measurement conversions, and problem-

solving in daily life and professional contexts.

Reasoning skills contribute to critical thinking, logical analysis, and problem-solving. These
skills enable individuals to evaluate information, draw conclusions, make logical
connections, and think analytically, enhancing decision-making abilities and facilitating

effective problem resolution.

Overall, a combination of MS Office skills, soft skills, arithmetic skills, reasoning skills,
provides individuals with a well-rounded skill set necessary for effective communication,
problem-solving, data analysis, and efficient management of tasks and projects. Developing
and honing these skills can greatly enhance professional competence and contribute to

personal and organizational success.



Student Self Evaluation of the LONG-Term Internship

pr—

student Name:  Aluri. Sal Durga Registration No:
Studen rg s ia

Organization Name & Address: ANJANAAS FOUNDATION. AVANIGADDA / HYDERABAD

Term of Internship: From: 34130 : 9_(,[ :}.' 003
Date of Evaluation: 9, B\ :H QN3

Please rate your performance in the following areas:

Rating Scale: Letter grade of CGPA calculation to be provided

1  Oral communication 1 2 3 4 S
2  Written communication 1 2 3 4 5
3 Proactiveness | 2 3 4 5
4 Interaction ability with community 1 2 3 4 5
5 Positive Attitude 1 2 3 4 5
6 Self-confidence 1 2 3 4 5
7  Ability to learn 1 2 3 4 5
8  Work Plan and organization 1 2 3 4 5
9  Professionalism ] 2 3 4 5
10  Creativity 1 2 3 4 5
11 Quality of work done 1 2 3 - 5
12 Time Management 1 2 3 4 5
13 Understanding the Community 1 2 3 + S
14  Achievement of Desired Outcomes 1 2 3 B 5
15 OVERALL PERFORMANCE 1 2 3 4 S

A Soxdus
Date: Signature of the Student

Page No



s

B B o 7

Evaluation by the Supervisor of the Intern ( Jrganization

Registration No:

2020225050001

Term of Internship: 90“—?’?'&9\% From: '),ﬂ.] Y ‘ Nz To:) M ﬂM

Organisation Details: Anjanaas Foundation

Student Name: At Sal Durgs

Name Of the Supervisor:
BHARATI PADAMATI, 7382072919

Date of Evaluation: 2.6\ 3| 2007

Please rate the student’s performance in the following areas:

Rating Scale: 1islowest and 5 is highest rank

|  Oral communication | 2 3 4 5
2 Written communication ] 2 3 4 5
3 Proactiveness | 2 3 4 5
4 Interaction ability with community ] 2 3 4 5
§  Positive Attitude | 2 3 4 5
6  Self-confidence I 2 3 4 5
7  Ability to learn 1 2 3 4 5
X Work Plan and organization | 2 3 4 5
9  Professionalism 1 2 3 4 5
10  Creativity | 2 3 4 5
11 Quality of work done ] 2 3 4 5
12 Time Management | 2 3 4 5
13  Understanding the Community | 2 3 4 5
14 Achievement of Desired Outcomes ] 2 3 4 5
15 OVERALL PERFORMANCE 1 2 3 4 5

Date: 6{ 4‘\ aJUN}




INTERNAL ARKESEMENT STATVEMENY

Name OF the StudentiAlur, 8al Durgs

Programme of Nady; COMPARIBON OF TRADITIONAL MARKETING Y8 AT M. MARKE | 14,

year of Mudyi 2009
Groupt WA

Register No/ILT, Noi 2020228086001

Name of the Colleger VAR GOVERNMENT DEGIREE & PO (C01A84GE, MOVY A

University! KIINHNA UNIVERSITY
SINo Lvaluation Ceiterion Musimum  Murks
: Miirks ‘ Awtrded
1, Activity Log ) B ’
]
- Internship lvaluation ) , ’0’;'
3, Oral Presentation 1 i e |
GRAND TOTAL 0 | 74

Date: A k\ —/ \ %U% rl
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XTERNAL ASSESSMENT STATEMENY

Name Ofthe Student: Ay ALORT . S AT DU WA

program of Study;
Year of Study: 2023

Group: A
Register No/H.T, Noi 2020228036001

Name of the College: V.5, GOVERNMENT DEGRE, & PG COLINGE, MOVYA

Unlverllty: KRISHNA UNIVERSITY
SI.No Evaluation Criterion
1. Internship Evaluation

For the grading glving by the Supervisor of
the Intern Organization

e ————————————— SRR

3. Vlva-Vocq
TOTAL

Signatur 'WMde E

Signature of th al Expert

e

Signature of the External Expert

Signature of the i /;'tnalwlth Seal

PRINCIFAL

|V.S.R Govt. Degree & P.G College
MOVVA.-521135, Krishna DL, AP,

Page No

GRAND TOTAL (EXT. 50 M + INT. 100M) _
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COMPARISON OF TRADITIONAL MARKETING VS IIGYT AL, MARKE T 054,
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