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Abstract: Social entrepreneurship (SE) 1s
an emerging research field that has received
much scholarly attention in recent years.
Given the global scope of this attention,
this review explores the existing scientific
literature on social entrepreneurship to
contribute to a systematization of the
research field. Based on the publications in
Web of Science and Scopus, a total of 1425
scientific articles were analyzed. We used
the bibliometric method to describe the
evolution of social entrepreneurship
research (e.g., evaluation by years, authors,
scientific journal articles, and countries n
the SE literature that have had the greatest
impact in terms of production). In
addition. we wused the mapping of
knowledge networks through the citations
and co-citations analysis to identify
schools of thought. A keyword co-
occurrence analysis was performed to
detect key research topics over the years.
Theresults show that, although the research
is still in a nascent phase, it has a
mul!idisciplinary charz :
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(c.g.. education, network, culture, and
gender) to the development of social
entrepreneurial intention. We will further
discuss the ways researchers can explore : v
this research field and contribute to the
global literature. . -'-‘f' 4 ‘

Keywords:  social
mapping -
innovation;  social entrepreneur- ship
education; sustainable ~entrepreneurship:
commercial entrepreneurship. - DA
Introduction : '

This article deals with the

scientific review;




Social emrepreneurship is an emerging but
growing field [4.3] involving di-

ch as innovation. technology.
munity development,
and  non-profit

rapidly
verse sectors su
public policy, com

social ~ movements.
[6). The main objectives of

organizations
p are the reduction

social entrepreneur- shi
of poverty and illiteracy. the improvement
of collective well-being and the quality of
life of the community, the overcoming of
social injustice, the conservation of the
environment for future generations [7-10].
Several authors agree that the SE literature is still
in an early stage of development [2]. This is
evidenced by the fact that a universal
definition has not yet been reached, partly as a
consequence of the definition difficulties that
characterize the more general field of
entrepreneurship studies, and in part for the
heterogeneity of the contributions that have
addressed the issue from different points of
view. often focusing on single specific areas.
~general, social entrepreneurship can be
idered as a form of social change by
innovative ideas or actions to achieve
jectives and create new value through
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expressed through the creation of gpgu®
value or to the pursuit of a social objec W

ISClive or
mission or the impact of Social
entrepreneurship in terms of social benefig,
mitigation or solution of social problemg,
satisfaction of social needs. social justice
[11] or social change.

For example. Dees [1]. considers the socia]

entrepreneur as a change agent who works

through a mission to create social value and '
the search for new opportunities to achieve
that mission. Where others see problems,

social entrepreneurs see opportunities. The
will to innovate is part of the entrepreneurs’
modus operandi, and it should not be
understood as a sudden explosion of creativity, A
but as a continuous process of exploration and ,1
learning. Furthermore, entrepreneurs tend to ,
have a high tolerance for ambiguity and

learn 1o manage the risks associated withit.
They see failure as a learning opportuﬁ"’ ¥
and act responsibly, using scarce resoul'cﬂ}‘

efficiently. calculating risks so as to red

the harmthat will result from failure.
This is an idealized definition, generally.
more an individual meets these requ e
the more he or she will be considered




of social entreprencurship to the non-profit
sector. a sector on which the studies had
initially focused. through the analysis of the
differences between social enterprises and
commercial  enterprises.  Other  authors,
especially recently, have extended the scope
of social entrepreneurship to include hybrid

organizations that combine economic and

social goals.

According to Christopoulos and Vogl,
while commercial entrepreneurs approach the
problem from a purely economic point of
view. social entrepreneurs are motivated by
social needs. Of the same opinion is Olsen ,
according to whom the social entrepreneur
uses the same tools that are usually used in the
traditional sector, but applies them to solve
social problems.

Austin et al. [8] used four variables to
commercial

compare social and

entrepreneur-  ship. trying 1o establish

differences. The first variable used is market

failure. which is a situation that describes an

inefficient distribution of goods and services in
the free market. In this sense, a problem for

the commercial entrepreneur becomes an

opportunity for the social entrepreneur. 1

activities put in place to er
additional resources for the org:
the one hand. “the nondistributive
on surpluses generated by _,
organizations and the embedded':
purpose of for-profit or hybrid
social enterprise limits social ¢
from tapping into the same capital m:

commercial entreprencurs [8]

performance measurement, a
which an organization monitors
aspects of its systems. Data
reflect how ils processes
information is used
organization’s decisions 0
represents a limitation fo
which. unlike '
encounter great
performance due to

measuring the social im




which correspond 10 the

these opponumlics. :
possibility of combining the creation of
economic value for the company with a benefit
for society. The authors  defined these
X OTCH 1able
opportunities a8 commercially  via

es which also advance €nvi
These activities with

tviti jronmental
ach

andsocial sustainability ™.
economic and socio-environmental
significance typically involve some form of
innovation.

From this perspective, the social
component of entreprencurship consists of the
ability to identify innovative solutions for
specific  social  problems. Therefore.
innovation is another key element of social
entrepreneurs because it involves novelty for
a relevant company in society [42]. and it is
what has

entrepreneurship from other forms of

distinguished social

entrepreneurship. especially in recent years.

Bloom and Chatterji. for example. explicitly
identified social entrepreneurs as individuals
who seek to solve or mitigate a social problem
by developing change strategies that differ
from those that have been used to address the
problem in the past. The distinction with
respect to other initiatives with social
purposes lies in the innovativeness of the
solutions adopted. which—by definition—can
°°“°‘P°“d to very different organizational
forms, corporate forms, management practices,
‘“‘d h“sm models- hence the consider- able

central role to nnovation apg
entreprencurship as the ability to peq
resources in an innovative way. Fy
similar 1o what has been found wigy
to entrepreneurship in general. the g
of social entrepreneurship often em phas
the change generated by the i ;
action of the entrepreneur.

The Organization for
Cooperation and  Development  (
defined entrepreneurs as agents of ct
growth in a market economy: similar}
authors have identified social entrepre:
agents of change in the social sector [1].

Social entrepreneurship is ex|
indicated in several contributions
harbinger of social transformations. In
regard, Martin and Osberg underli
ability of social entrepreneurs 10
stable equilibrium situations charac
social inequity and to chang‘g’—‘
generating a new equilibrium
corresponds to better conditions ft '
of people. These authors
recognized a role of creative des
social  entrepreneurship,
changing the status quoand
balances, as in the Schumpet
innovation brought by th:
undermines the market :




attention that this activity arouses toward
specific  social problems and  toward
innovative ways to deal with them.

This emphasis on the extent of the
effects that can be generated by social
entrepreneur- ship and on the supremacy of
this form of social change corresponds to
that which, with prevalent regard to
environmental sustainabihity issues, Hall et al.
defined as a “panacea hypothesis™, i.c.. the
idea that through entrepreneurship it is
possible to reach a solution to the problems of
society. At present, however, this actually
turns out to be just a hypothesis, yet to be
adequately tested and against which, as
mentioned above, important questions also
arise about the direction of social change and
the values that guide it.

Despite  the
characterize the different approaches, the

differences that

authors who are engaged in the study of
social entrepreneurship have highlighted
common themes that need to be taken into
consideration.  Social  entrepreneurship

combines the passion of a social mission

with the entrepreneunal approach Social

umversal  definition,  we
suggestion of Choi and Majumdar. namely, ¢
considering  social  entreprencurship  as w
concept of cluster, formed by sub-concep!s:
creation of value by the social enlrepreﬁér
SE organization, and social innovation.
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